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THE ACCOUNT: 

@ouidad

https://www.instagram.com/ouidad/


Ouidad’s presence on Instagram
106,336

followers 

.33%
engagement rate  

333.24
likes 

12.4
comments 

Averaging 7 posts week.

Link to @ouidad can be found on the previous slide and by clicking “Instagram” in this slides header.

https://www.instagram.com/ouidad/


Current content

Content (images, videos, carousels, and IGTV) include:
● Product reveals
● Styling tutorials

● Influencer Reposts
● Educational Quotes

● Nourishing Ingredients



SWOT Analysis 
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High consumer satisfaction 
User friendly website

High engagement rate on 
Instagram

Threats

Deva Curl’s dominance in salons 
Big brands with curly hair products 

at a low retail price (i.e. Pantene)

Weaknesses

Lack of brand awareness
Considered high price

Opportunities 

Further utilization of influencers 
Campaigns within salons 



Competitors



679,561
followers 

2,875.48
average likes 

299.28
average comments 

B
Social Blade Overall Grade 



826,677
followers 

2,388.72
average likes 

317.76
average comments 

B+
Social Blade Overall Grade 



THE AUDIENCE: 

Images Ouidad is tagged in on Instagram



Current audience

Language: English

Gender: Female

Generation: Millenial/ Gen X

Income: $15K-$50K

Stage of Life: Single/Married Young Adults

Education: GED/ College Degree



Target audience

Language: English/ Spanish/ French 

Gender: Female/ Male 

Generation: Gen Z/ Millenial/ Gen X/ Baby 
Boomer

Income: $15K-$50K

Stage of Life: Single/Married Young Adult/ 

Married Parent of School-Aged Children

Education: GED/ College Degree



Meet Rose

Occupation: Student 

Income: $25K-35k

Location: Portland, OR

Rose Knapp, 23

Hobbies/Habit :

Playing guitar

Photography 

Napping

Daily grocery shopping

Goals:

Challenges:

Additional Information: 



THE GOALS:

@ouidad

https://www.instagram.com/ouidad/


Goals  

SMART Goal

Improve Brand 
Awareness by 30%, over 

the next 6 months. 

Reach a larger audience 
than just young woman 

with curly hair. 

.

Funnel Stage

Evaluation & Intent

Conversion 

Loyalty

Advocacy

KPI

Number of searches on 
search engines like 

Google.

Target media toward men, 
parents and women over 

the age of 65.



THE PLAN: 



Ouidad’s content
All images on this slide are screenshots from Ouidad’s Instagram profile.



When should Ouidad share



Content Ouidad 
should share



Ouidad’s Hashtags



Conversations Ouidad should join

#afro#naturalhair



Audience engagement & development

Connecting 
Social to 

Blog Content

Active in the 
comments!

Giveaways!



Conclusion


